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EDITORIAL
Dear friends,

I

t is heartening to note that the publishing industry in India is
booming. According to a Bloomberg article, the total value of
the publishing sector is $ 6.76 billion and it is estimated that the
sector is set to grow at an average compound annual growth rate
of 19.3% till the year 2020. The compound annual growth rate for
global book publishing for the next five years is just 2%.
Obviously, this implies a humungous volume of new titles,
which need to get off the ground on time. However, the delayed
and complicated issuance of ISBNs has been putting great
hurdles before the publishing houses. The existing problems
further escalated when in the year 2016, the former HRD
Minister, Smt. Smriti Irani introduced the ISBN portal, making the process of registration and
application for ISBNs, new or additional, Online. The Federation is fully alive with the
nightmarish situation and is struggling to bring the situation under control through constant
interactions with the authorities. We are raising these concerns in this Newsletter too.
For quite some time the members had been experiencing a feeling of anxiety and melancholy
imaging of the horrors of GST. We at Federation, made all out efforts to keep the books beyond
the purview of GST. For this we struggled hard by convincing the authorities that books have
always been the medium for the development and promotion of knowledge and human values.
The books act as catalysts for the development of the Nation.
As such, the country is determined to promote the education and reading habits of the citizens,
which is not possible without the help of books. Hence, for providing easy access of books to
the citizens en masse, the books have to be tax-free. Friends, our dedicated efforts received voice
and of the authorities and the Government of India during a recent meeting of GST council,
vide Entry No. 49, kept the printed books including the Braille books, newspapers, periodicals
& journals, maps, atlas, chart & globe, at NIL rate under the GST regime. As a matter of fact,
GST Tax system will prove to be beneficial for the Nation. It will make India one unified market
and will bundle various state and central taxes under it.
The members of FPBAI for quite some time had been passing through the state of confusion
pertaining to ambiguous procedure of GST and allied issues. To remove this uneasy situation,
on Friday, June 9, 2017, I organized a seminar on the subject, which was participated by 22
members. The deliberations were made by high profile experts who are known to be the
authority on the subject matter; the minutes of which have already been circulated to all
members.
Lastly, I would request all the members to contribute through advertisement in the Newsletter,
as it is the Newsletter, which conveys the voice and concerns of the industry to one and all
connected with the publishing industry including the authorities concerned.

S.C. Sethi
Editor
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THE GREAT THOUGHTS ON
SELF-IMPROVEMENT

S

elf-Improvement and success go hand in hand. In every sphere of your life, there is a
tremendous scope for improvement and it is possible for you to do it all by yourself. You
need minimum help from others if you are willing to improve your image.
It is within capacity of each one of us to bring changes in our behavioural patterns. Bringing
changes may be a difficult task, but is not an impossible one either. With the help of practical
suggestions listed in this book, achieving a complete and charismatic personality would no
longer remain a dream. These easy tips can be emulated in your daily routine, in order to lead
a happy and a contented life.
The best rules to form a young man, are to talk little, to hear much, to reflect alone upon what
has passed in company, to distrust one’s own opinions, and value others that deserve it.
Modern day living is full of stress and strain. You always need some quietitude, some peace
of mind to cope with all kinds of disorderliness that is happening all around. Never lose heart
about anything, an optimist is bound to win the game.

✬ ✬ ✬
The first and foremost things in life is to gain confidence. Confidence is usually a state of mind,
which can be achieved gradually by changing one’s attitude to face life.

—Contributed by S.C. Sethi
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The Federation of Publishers’ & Booksellers’ Associations in India

APPEAL
Before
VICE-CHANCELLORS,
HEADS OF INSTITUTES, LIBRARIANS

B

ooks have always been regarded as an important source for the development
and promotion of human dignity and values. The books not only record new
ideas but also input value and excellence in the lives of people.
However, earlier books were prescribed in educational institutions on the basis
on merit and knowledge, but today a disturbing trend is emerging, where the
books are being prescribed on the basis of discounts offered by publishers. Such
a trend has to be reversed in the larger interest of the readers, as good books
are not available on hefty discounts.
Similarly, the practice of inviting tenders for books is contrary to Government
of India’s notification, Memo No. F23 (7) D11 (A) 183, dated 7.2. 1984, issued by
Department of Expenditure, Ministry of Finance.
In view of the above, you are requested to kindly issue directions to the libraries
under your kind control to buy good books only, from the certified members of
The Federation of Publishers’ & Booksellers’ Associations in India and its
affiliated Associations only.

We are thankful to Hon’ble vice chancellors, who responded to our appeal
positively. We would like to add that we, at Federation have devised terms of
supply of books, print journals and e-resources by approved Indian vendors of
GOC. Every month, we also circulate the conversion rates for foreign books and
journals. It is periodically updated on our website www.fpbai.org. Any
clarification in this regard is welcome. Institutes may also be pleased to bring
to our notice any default on part of the vendor for necessary action.

S.C. Sethi
Chairman-GOC
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REVISED TERMS OF SUPPLY FOR PRINT JOURNALS AND
E-RESOURCES BY APPROVED INDIAN VENDORS OF GOC
(1) No discount on publishers’ prices fixed for Indian subscribers.
(2) Conversion rates as per latest GOC circular prevailing on the date of billing only.
(3) Bills to remain valid for 30 days from the date of bill. Supplementary bills shall be
raised in case there is any difference in the price as charged by the Publishers or
if there is a delay in payment beyond the period as recommended above.
(4) Full advance payment to be made against all journal bills.
(5) Claims for missing issues of journals to be made within 90 days of the publication
of the issue in case it is supplied directly by the publisher to the end user. In case
of claims beyond 90 days of publication, if rejected by the publisher, the agent will
not be held responsible for refund. No penal interest is payable on stray missing
issues. In case of delivery from the agent, the supply will be reviewed every quarter
between the Library and the agent. All legitimate claims from customers to be
settled by the vendors within one and half years from the date of receipt of payment.
However, this would not include titles which are published behind schedule.
(6) The customer should not insist on acknowledgements for receipt of payment from
the Publishers when orders are routed through approved vendors of GOC. Most
publishers do not have a system of sending such acknowledgements.
(7) All subscriptions are subject to full advance payment only. No monthly, quarterly
or half yearly payments will be accepted by the approved vendors from the
Institutes.
(8) All Institutional customers are advised to route their requirements through the
approved vendors of GOC and not directly through foreign publishers.
(9) In case of any grievance regarding subscription orders placed through a GOC
approved agent, institutions/end customers are free to bring forth their complaint
directly to the GOC for amicable settlement.
The Chairmen GOC shall have the right to initiate action against the GOC approved agent
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Interview

“EVERY PROBLEM OF THE INDUSTRY IS
MY PRIORITY”
—Sunil Sachdev
r. Sunil Sachdev, President of Federation of
Publishers’ & Booksellers’ Association in India
(FPBAI), took over the reins of the Federation on
January 28, 2017, as 62nd President of the Federation.
Mr. Sunil Sachdev is the Managing Director of M/s.
Allied Publishers (P) Ltd, which is a large publishing
house. During the past six months, Mr. Sunil Sachdev
despite his very tight schedule and involvement in his
business affairs has been making all out efforts to
manage the working of the Federation whole heartedly.
Mr. S.C. Sethi, the past President discussed with
Mr. Sunil Sachdev the developments taken place during this period. Following are the excerpts
of Mr. S.C. Sethi’s conversation with Mr. Sunil Sachdev.

M

Sethi:

Please highlight your priority as a President?

Sachdev: It is difficult to answer and highlight the priority. The resolution of all problems faced
by our industry is my priority, as time and tide wait for none and as such I cannot
overlook any problem and keep that on back burner.
Sethi:

You are very well aware about school books problem created by CBSE; what action has been
taken by you on this matter?

Sachdev: As far as the school books problem created by CBSE is concerned, a joint action has
been carried out and it has been clarified that the NCERT books are not compulsory
or mandatory for CBSE affiliated schools.
Sethi:

You are aware about the inadequate grant position of libraries, in the result of which the work
of the libraries is shrinking. What steps do you propose?

Sachdev: I am very well aware about the inadequate grant of the Government for purchase
of books and we are in the process of taking up this issue with the Ministry concerned
and will convey our concerns to release the required amount of grant for purchase
of books. I am sure that we shall be able to get the desired results.
Sethi:

Can you highlight the problems being faced by publishing industry and the steps you propose
to address them?

Sachdev: The biggest problem in publishing industry is the unhealthy competition. Our own
members are offering very high discount which is creating problems for the entire
industry. I proposed a fixed limit of discount for books and journals and action will
be taken against violators, who cross the prescribed limit.
Sethi:

Publishing industry is facing a big problem on ISBN front. What all has been done in this
regard?

Sachdev: It is true that the publishing industry for the past two years has been facing problems
6

FPBAI Newsletter, Vol. 29

due to delayed issuance of ISBN. This problem got multiplied with the decision of
past HRD minister in the year 2016, introducing the ISBN portal, making the process
of registration and application for ISBNs, new or additional, Online. Since then the
application process has become nightmarish and the publishers have been waiting
for long time to get the new batch of ISBNs, which results in direct losses to
publishers. The new online application system has also raised fears of censorship as
the Ministry is seeking details of each book before issuing ISBN.
In this regard the FPBAI under your leadership of past President, pursued hard with
all the authorities concerned to resolve such issues. This included your writing letters
to Joint Secretary, Ministry of HRD, the then HRD Minister and the Prime Minister
of India as well. You also sent a SOS Call to Prime Minister asking PMO to look into
the grievances. Subsequently, you took a delegation of the Federation to meet Mr.
Prakash Javadekar, the HRD Minister, in his office, on July 16, 2016. The meeting
was very fruitful; the Minister gave you a patient hearing and assured you to look
into the problems at the earliest. You also gave a Memorandum to the Minister in
which not only ISBN, but other relevant matters were also mentioned. However, it
is a matter of satisfaction that finally on May 13, 2017; the HRD Ministry has decided
to frame standard guidelines to dispose of ISBN requests expeditiously. This
included a new-dashboard on the website of the Agency to track the pendency of
applications.
Sethi:

What do you feel about the adverse impact of e-books on printing industry in future? Is it
a threat for the industry?

Sachdev: This is a temporary phase. I don’t think it will prolong and have adverse impact on
printing industry. The market is growing fast. A few years ago when e-books were
launched in London, there was lot of pessimism but once again new book shops have
started opening in London. I can visualize that book industry is bestowed with
longevity.

FPBAI WELCOMES NEW MEMBERS
1.
2.
3.
4.
5.
6.
7.
8.
9.
10.
11.
12.
13.
14.
15.
16.
17.
18.

M/s. Vikas Medical Book House, Mumbai
M/s. Vij Books India Pvt. Ltd. Delhi
M/s. JSR Publishing House LLP, Delhi
M/s. NAP Technologies Pvt. Ltd. Delhi
M/s. Book Lodge, Srinagar
M/s. Brillion Publishers, Delhi
M/s. Alpha Editions, Delhi
M/s. Academic Library, Delhi
M/s. A.J. Books, Delhi
M/s. Eduport Global Pvt. Ltd., Delhi
M/s. Globus Press, Delhi
M/s. GEEKAY Trading, Delhi
M/s. Kitabwale, Delhi
M/s. Seva Books, Delhi
M/s. Shivalik Prakashan, Delhi
M/s. New Era Books, Delhi
M/s. River Publishing House, Delhi
M/s. Transstellar Journal Publications &
Research Consultancy Pvt. Ltd., Chennai
19. M/s. The Word Book Shop, Pune
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20. M/s. Tricolour Books, Delhi
21. M/s. Think for Thought, Delhi
22. M/s. Momentum Publishers Distributors,
Delhi
23. M/s. MVD Healthcare, Delhi
24. M/s. Future Netwings Solutions Pvt. Ltd.,
Kolkata
25. M/s. Aakar Books, Delhi
26. M/s. Koul and Sons, Srinagar
27. M/s. Deepak Prakashan, Gwalior
28. M/s.
Unique
Subscriptions
and
Publications, Delhi
29. M/s. S.R. Books & Associates, Guwahati
30. M/s. M.A. Enterprises, Srinagar
31. M/s. Krishna Prakashan Media Pvt. Ltd.,
Meerut
32. M/s. Basil Enterprises, Srinagar
33. M/s. Ancient Publishing House, Delhi
34. M/s. Bhalani Medical Book House, Delhi
35. M/s. Vangiri Press, Delhi
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Legal Point

THE HEEBIE-JEEBIES OF ISBN
WILL BE OVER
By Hasan Khurshid*

T

he acronym “ISBN” stands for International Standard Book Number.
ISBN is a unique International Publishers’ Identifier number, which
is meant for monograph publications. Earlier ISBN used to be in ten
digits, but now it is the thirteen-digit number, which replaces the
handling of long bibliographic descriptive records. ISBN is known world
over as a short and clear machine-readable identification number, which
marks any book unmistakably. It is displayed in barcode format on
publications or books on their back jacket (lower right) the thirteen digit
of ISBN, consist five elements separated by spaces and hyphens, e.g.
ISBN no. 978-81-309-1771-9, which indicates the following information:
•

1st element : denotes a specified prefix element (978).

•

2nd element : identifies the particular country or the geographical area (81).

•

3rd element : identifies the particular publishers (309).

•

4th element : identifies the particular edition, format of a specific title (1771).

•

5th element : Validation check digit (9).

ISBN is a product number required to assist in internal processing and ordering while book
selling. It provides access to bibliographic data bases used by the book industry and libraries
to provide information. ISBN can be applied by publisher of the book, author of the book if
he decides to publish the book himself. ISBN does not provide any copyright or legal protection,
not there is any legal requirement for obtaining the ISBN. The ISBN trend came in to being
internationally in the year 1970. The nodal international agency on ISBN started collaborating
with organizations in various countries to enable them to assign ISBNs to publishers in their
respective countries. In India that collaboration was set-up with Raja Rammohun Roy National
Agency for ISBN, under the authority of Ministry of HRD, Government of India.
However, The publishing industry for the past two years has been facing a critical situation
in the result of the delayed issuance of ISBN for book publishers. This is happening at a time
when publishing in India is booming. Even the practice of self-publishing is on the rise not
only in India but across the world. As an average almost five to six of the top ten bestselling
titles every month are self-published ones. The Booming of publishing industry in India can
be assessed with the recent Bloomberg article which estimated the total work of sector at $ 6.76
billion. It also estimated that the sector is set to grow at an average compound annual growth
rate of 19.3% till 2020.
In such a favorable situation the ISBN is of paramount importance for carrying on the business.
Publishers generally assign ISBNs to a new title from the Batch received by him from Raja Ram
Mohun Roy National Agency for ISBN, (RRRN), Ministry of HRD, Government of India, at the
time when the contract is signed with the author viz. at the very initial stage of the publishing
8
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process. Whereas, on the contrary, the publishing industry has been facing the crisis-like
situation at the hands of RRRN Agency. The problems faced included the lack of response on
phone, e-mail or personal visit at the agency; the ISBNs are being issued very late, causing
monetary loss to the publishers and the agency has imposed restrictions on the number of ISBNs
assigned in one go, from a set of 100 to a set of 10.
These problems got multiplied with the decision of past HRD minister Smriti Irani in the year
2016, introducing the ISBN portal, making the process of registration and application for ISBNs,
new or additional, Online. Since then the application process has become nightmarish and the
publishers have been waiting for long time to get the new batch of ISBNs, which results in direct
losses to publishers. The new Online application system has also raised fears of censorship as
the Ministry is seeking details of each book before issuing ISBN.
In this regard the FPBAI under the leadership of former President Mr. S.C. Sethi pursued hard
with all the authorities concerned to resolve such issues. This included his writing letters to
Joint Secretary, Minister of HRD and the Prime Minister of India as well. Mr. Sethi also sent
a SOS Call to Prime Minister asking PMO to look into the grievances. Subsequently Mr. Sethi
took a delegation of the Federation to meet Mr. Prakash Javadekar, the HRD Minister, in his
office, on July 16, 2016. The meeting was very fruitful; the Minister gave him a patient hearing
and assured him to look into the problems at the earliest. Mr. Sethi also gave a Memorandum
to the Minister in which not only ISBN, but other relevant matters were also mentioned.

Mr. S.C. Sethi in conversation with Mr. Prakash Javadekar, Union Minister of HRD

However, it is a matter of satisfaction that finally on May 13, 2017 the HRD Ministry has decided
to frame standard guidelines to dispose of requests expeditiously. This included a newdashboard on the website of the Agency to track the pendency of applications.
*Mr. Hasan Khurshid is PR Advisor to FPBAI
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SEMINAR ON GST AND ALLIED ISSUES

T

he members of FPBAI for quite some time had been passing through the state of confusion
pertaining to ambiguous procedure of GST. To address this situation, Mr. S.C. Sethi,
Chairman – GOC, decided to organize a Seminar to be addressed by experts of the field. As
such, on Friday, June 9, 2017 a Seminar captioned “GST Awareness” was organized in
Federation office which was participated by 22 members. The deliberations were made by CA
Kapil Jain, and CA Sanjay Kumar Agrawal.
The matter discussed besides GST was pertaining to deduction of Service Tax; wherein
subscription agents (local vendors) of foreign publishers located in India are engaged in
providing service of “Online Information & Database Access on Retrieval Service” by way of
providing access to e-journals, e-books, etc.; which they procure from publishers located in
non-taxable territory (foreign publishers). There is an understanding and in some cases written
agreement between local venders and foreign publishers that vendors will work as their
subscription agents and will sell e-journals/e-books to end customers in India by billing
directly, to end customers and collect payment from the end customers and will subsequently
remit to foreign publishers in foreign currency.
Agents procure the subscription order from end customers and forward the same to foreign
publishers. Thereafter, foreign publishers raise the invoice in the name of agent mentioning
agent as bill to and end customer as “ship to”.
The GST related points covered the Seminar were: 1. Overview of GST.
2.

Rates on printed Books, eBooks, & other books under Present & GST Regime;

3.

Registration requirement for Publishers under GST.

4.

Treatment of E-Books, E-Journals & other online information and data access & retrieval
services whether to be covered under Goods or Services. It’s tax implication under current
regime & GST regime;

5.

Transitional preparedness & planning for transiting to GST.

The experts gave the following clarifications to the entire satisfaction of the participants: -

Concept of GST
•
•

•

GST will be a game changing reform for the Indian economy by creating a common Indian
market and reducing the cascading effect of tax on the cost of goods and services.
GST will impact the tax structure, tax incidence, tax computation, tax payment,
compliance, credit utilization and reporting, leading to a complete overhaul of the current
indirect tax system.
GST will have a far-reaching impact on almost all the aspects of the business operations
in the country, for instance, pricing of products and services, supply chain optimization,
IT, accounting, and tax compliance systems.

Constitutional Amendment
•

10

Article 246 A: provides that the Parliament and State legislatures shall have powers to
make laws with respect to GST imposed by Union and by such state. However the
Parliament shall have exclusive powers to make laws with regard to GST where supply
of goods or services or both takes place in the course of inter-state trade or commerce.
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•

Article 269 A: Provides that the GST for Supplies in the course of inter-state trade or
commerce to be levied and collected by CG and shared between union and states on the
basis recommended by the GST council. IT also provides that supply of G/S in the course
of import shall be considered as deemed supplies in the course of inter-state trade or
commerce. Further provides that the principles determining the Place of Supply and when
a supply of G/S or both take place in the course of inter-state trade or commerce shall
be formulated by Parliament.

Definition of “Supply”
For the purposes of this Act, the expression supply includes –
(a) All forms of supply of goods or services or both such as sale, transfer, barter, exchange,
license, rental, lease or disposal made or agreed to be made for a consideration by a
person in the course or furtherance of business;
(b) Import of services for a consideration whether or not in the course or furtherance of
business;
(c) The activities specified in Schedule I, made or agreed to be made without a consideration;
and
(d) The activities to be treated as supply of goods or supply of services as referred to in
Schedule II.
Activities which shall neither treated as supply of goods and services.
1. Services by an employee to the employer in the course of or in relation to his employment.
2. Services by any court or Tribunal established under any law for the time being in force.
3. (a) the functions performed by the Members of Parliament, Members of State Legislature,
Members of Panchayats, Members of Municipalities and Members of other local
authorities;
(b) The duties performed by any person who holds any post in pursuance of the
provisions of the Constitution in that capacity; or the duties performed by any person
as a Chairperson or a Member or a Director in a body established by the Central
Government or a State Government or local authority and who is not deemed as an
employee before the commencement of this clause.
4. Services of funeral, burial, crematorium or mortuary including transportation of the
deceased.
5. Sale of land and, subject to clause (b) of paragraph 5 of Schedule II, sale of building.
6. Actionable claims, other than lottery, betting and gambling.

Export of Goods & Services
•

Export of services means the supply of any service when,––
(i) The supplier of service is located in India;
(ii) The recipient of service is located outside India;
(iii) The place of supply of service is outside India;
(iv) The payment for such service has been received by the supplier of service
inconvertible foreign exchange; and
(v) The supplier of service and the recipient of service are not merely establishments of
a distinct person in accordance with explanation 1 in section 8; Section 2 (6) of IGST
Act.

•

Export of goods with its grammatical variations and cognate expressions, means taking
goods out of India to a place outside India; Section 2 (5) of IGST Act.
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Registration
Person not liable for registration (Section 23)
1.

The following persons shall not be liable to registration, namely:––
(a) Any person engaged exclusively in the business of supplying goods or services or both
that are not liable to tax or wholly exempt from tax under this Act or under the
Integrated Goods and Services Tax Act;
(b) An agriculturist, to the extent of supply of produce out of cultivation of land.

2.

The Government may, on the recommendations of the Council, by notification, specify the
category of persons who may be exempted from obtaining registration under this Act.
• Supplies enjoying a nil rate of tax would also be treated as taxable supplies and liable
to registration under GST;
• Printed books are covered under entry 49 of the GST rate schedule.
• GST Rates
• Printed Books
NIL
• Coloring books
NIL (Earlier it was 12%, but now it is NIL).

Compulsory Registration (Section24)
(i) persons making any inter-State taxable supply; (ii) casual taxable persons making taxable
supply; (iii) persons who are required to pay tax under reverse charge; (iv) person who are
required to pay tax under sub-section (5) of section 9; (v) non-resident taxable persons making
taxable supply; (vi) persons who are required to deduct tax under section 51, whether or not
separately registered under this Act; (vii) persons who make taxable supply of goods or
services or both on behalf of other taxable persons whether as an agent or otherwise; (viii) Input
Service Distributor, whether or not separately registered under this Act; (ix) persons who
supply goods or services or both, other than supplies specified under sub-section (5) of section
9, through such electronic commerce operator who is required to collect tax at source under
section 52; (x) every electronic commerce operator; (xi) every person supplying online
information and database access or retrieval services from a place outside India to a person
in India, other than a registered person; and (xii) such other person or class of persons as may
be notified by the Government on the recommendations of the Council.

Online Information and Database Retrieval category services (OIDAR)
OIDAR services mean services whose delivery is mediated by information technology over
the internet or an electronic network and the nature of which renders their supply essentially
automated and involving minimal human intervention, and impossible to ensure in the
absence of information technology and includes electronic services such as, — ‘advertising on
the internet’; ‘providing cloud services’; ‘provision of e-books, movie, music, software and
other intangibles via telecommunication networks or internet’; ‘providing data or information,
retrievable or otherwise, to any person, in electronic form through a computer network’; ‘online
supplies of digital content (movies, television shows, music, etc.)’; ‘digital data storage‘; and
‘online gaming‘.

Meaning of OIDAR Service - Sec 2(17)
Online Information and database access or retrieval (OIDAR) is defined in a specific manner
and may be simplified as follows: Test the activity on the following points: • only services
covered; • Delivered over continuous internet connectivity; • Involves minimal human
intervention; • Impossible to ensure in absence of information technology.
12
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ADDITIONAL UPDATE 2
SERVICES UNDER REVERSE CHARGE AS APPROVED BY GST COUNCIL
1.

Supply of Services by a goods transport agency (GTA) in respect of transportation of goods
by road.

2.

Services supplied by an individual advocate including a senior advocate by way of
representational services before any court, tribunal or authority, directly or indirectly, to
any business entity located in the taxable territory.

3.

Supply of services by an author, music composer, photographer, artist or the like by way
of transfer or permitting the use or enjoyment of a copyright covered under clause (a) of
sub-section (1) of section 13 of the Copyright Act, 1957 relating to original literary,
dramatic, musical or artistic works to a publisher, Music Company, producer or the like.

OUR OPINION:
As per notification no. 10/2017 of IGST Act, GST on supply of services by a goods transport
agency (GTA) in respect of transportation of goods by road shall be paid on reverse charge
basis by the recipient of the services as specified:
(a) Any factory registered under or governed by the Factories Act, 1948(63 of 1948); or
(b) any society registered under the Societies Registration Act, 1860 (21 of 1860) or under any
other law for the time being in force in any part of India; or
(c) any co-operative society established by or under any law; or
(d) any person registered under the Central Goods and Services Tax Act or the Integrated
Goods and Services Tax Act or the State Goods and Services Tax Act or the Union Territory
Goods and Services Tax Act; or
(e) anybody corporate established, by or under any law; or
(f ) any partnership firm whether registered or not under any law including association of
persons; or
(g) any casual taxable person; located in the taxable territory
In view of above, Registration is mandatory under GST in case supply of books have been made
through transport by books sellers/ publishers/ etc. and recipient of GTA services is included
in above mentioned (a) to (f) points.
The Seminar was followed by lunch. Although, almost all the doubts pertaining to GST
and allied subjects were cleared by the experts; still if any member has got any doubt, he/
she may contact the experts on the following address: CA Kapil Jain
M/s. Kapil N.K. Jain & Company
Chartered Accountant
B.com (H), L L.B., D.I.S.A,
Microsoft ERP Certified
102, 4327/3, Satyam House,
Ansari Road, Darya Ganj, Delhi-110 002
Mobile : 9312222996
E -Mail: kapiljainca@yahoo.com
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The Art and Science of Metadata
By Shivangi Ramachandran*

T

he publishing industry has been changing rapidly for the
past few decades. From the advent of the superstores like
Barnes and Noble, to now Amazon selling both e-books and
physical books online, internet and mobile technology have
changed our business models.
Easy access to both the retail of books as well as information
about old, new and upcoming books, have allowed customers
to shop for the books they want online. In 2012, 44% of all sales
were on Amazon (Digital Book World, 2013). A source at a Big
Five publisher in the United States confirmed to me that 60%
of their sales now happen online. Therefore, this has changed
how and where customers discover their books. No longer do
book readers find the next book that they will read through a
serendipitous browse through bookstore; instead they’re
shopping on Amazon, relying on search results, browsing reviews on online portals like Good
reads to find their next book. And how does all of that work? It works through invisible code,
algorithms, and the publishing buzz word of our times — “metadata.”
What is metadata? Metadata can be defined as a “collection of attributes.” Metadata is the
information about each book that is channeled appropriately to categorize it and place it in
relevant spaces on the Internet. Metadata helps consumers find their books when they want
it–whether that be through a direct search, or a search for related books and topics. The most
common pieces of metadata are a book’s title, subtitle, and author. Other data like ISBN, format,
and pub date are also part of its metadata.
The concept of digital metadata began in the late 1970s. This is when “bar coding on books
was introduced and electronic transactions between retailers and publishers began.” (Dawson,
What We Talk About When We Talk About Metadata) While scholarly publishing was quite
detailed in its metadata even back then, trade publishing only listed the bare minimum–the
ISBN, availability, and price. This was because transactions were still based on the physical
book bought in a physical bookstore. Big chain retailers like Barnes & Noble and Borders,
however, recognized the value in book metadata.
They were the first to start using metadata efficiently as computer transactions and scanners
allowed them to save on time and helped with logistics. It was an important part of the success
of the superstore. A detailed inventory that listed the ISBN, author, title, price, and other core
metadata allowed bookstore personnel to know where each book was shelved. The use of
metadata again changed and grew with the rise of Amazon. Computer software and interfaces
like Microsoft Windows made it easier in the 1990s to display and use information about books
and support innovation.
Amazon took full advantage of this and launched in 1990, using metadata to grow its eRetail.
For the first time, metadata was not just used for librarian, retailer or wholesaler’s reference;
instead, it was available to the customer, and lo and behold, the customer wanted to know more
about the book than just its price and ISBN. They were looking for descriptions of a book, cover
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images, excerpts, and reviews. They wanted to know the publication date, and sometimes, they
wanted to order in advance of the publication date. As a response, publishers scrambled to
supply their warehouse data to Amazon. The warehouse data was not meant to be viewed by
consumers, and it came disorganized, with misspelled titles and author names in all caps.
That is, until Amazon hired its own staff of editors to reorganize the metadata and make it
seamless. Libraries soon followed this example, and a host of new companies arose from this
need for metadata. The value of metadata can be seen via the longevity of the firms that arose
to help publishers and libraries with their metadata. Companies like Syndetics (founded
in1998), Muze/Rovi (founded in 2009, and now a part of TiVo Corporation) and Firebrand’s
Eloquence (founded in 1987) are all still in business.
Metadata is not only important for book publishers, but for all industries that are trying to sell
things online. Therefore, it is imperative and interesting to look at how different industries are
tackling the problem of e-Retail and Discovery. A good juxtaposition to books is music—and
how the music industry coaxes listeners to discover new music that they will actually like. In
that respect, Pandora is a great example of metadata harnessed well, along with human
intelligence.
The core of Pandora’s metadata is the Music Genome project, which uses up to 450
characteristics to describe a piece of music. Jeffrey Pomerantz, in his book, Metadata, covers
how Pandora uses metadata: “These characteristics [...] run the gamut of relatively simple (for
example, key, tempo, beats per minute, gender of the vocalist) to the highly subjective (for
example, vocal characteristics, degree of distortion of instruments).
Pandora employs a team of musicians whose job it is to listen to every song Pandora licenses,
and to describe each song according to as many of these hundreds of characteristics as are
relevant.” Pandora exists as a platform to help users discover new music, and therefore it allows
users to find music similar to what they like based on the metadata of the music they are already
listening to. In a similar way, metadata for books can help generate recommendations and
minimize the number of books for a consumer to dig through. The key thing here to note is
that both objective and subjective pieces of metadata used together made for perfect
recommendations.
Similarly, metadata has come to be an irreplaceable part of the marketing strategy for
publishers. Metadata will not function alone to shoot up the sales of a book. A source at an
independent publisher in New York City agrees that “while metadata doesn’t necessarily create
the buzz needed to sell a book, it does allow the people who could create that buzz to find
it easily.” However, even with that understanding of the importance of metadata as a tool, it
is still something most publishers are struggling to harness.
Simon & Schuster became the first company to hire a team of people to look solely at their
metadata and create tools to make it more seamless. We are now coming to understand how
different things like BISAC codes and competitive titles allow a book to be discovered and sold.
As my source from an independent publisher in New York said, “Because of BISAC codes, I’m
going to know where to show [the books].
And if your competitive titles in your metadata aren’t accurate and aren’t representative of the
title in question, bookstores won’t be able to contextualize the work. If you don’t make your
manuscripts available early through Edelweiss or Netgalley, the likelihood of the bookseller
or librarian being able to find your book is low. It’s always about doing all you can to make
your book as accessible as possible to tastemakers and influencers who have a tangible impact
on the life of book. It’s an essential part of the business that most book publishers take it very
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seriously. It’s one of those things in the publishing business that is very tedious, has much to
do with the work itself, but something that must be done.”
Metadata is not a dry science. It’s something everyone collaborates on it—from the editor, the
marketing team, the publicity team, the sales team, and sometimes even reviewers. It’s really
a collaboration of people who know their content, think strategically, and are using new
technology to help their product. In his book about metadata in music, Jeffrey Pomerantz wrote,
“The sound of the music is something automation can’t determine by itself, so a human team
had to painstakingly map these attributes to the bands and maintain the database.
This is what makes the system work: a human filter applying a custom taxonomy. In other
words, the human classification team allows the technology to work.” For book publishing as
well, it is that combination of human intelligence that will allows us to harness the tool that
is metadata to allow it to work properly and to the best of its ability.

About the Author
*Shivangi Ramachandran graduated with a 4.0 GPA and a Master’s in Publishing from Emerson
College in 2017. This is an excerpt from her thesis, Book Discoverability in the Age of e-Retail,
which won the Best Thesis Prize in the graduate program. She has worked for companies like
Pearson Education in New Jersey, Oxford University Press in India, Harvard Education
Publishing Group in Boston. She will be joining a Press under Springer Nature, as Acquisitions
Editor in July 2017 in New York City.
E-mail: shivangir@gmail.com

NO MORE AMBIGUITY ON GST

E

ver since the voices about Goods & Service Tax (GST) began to air, the phenomenon became
a puzzle, baffling not only for the ordinary people but also for the knowledgeable persons.
To eradicate the confusion and to clarify the queries of our members, the Federation organized
a Seminar at Federation office on May 17, 2017; which was deliberated by experts.
Still the queries were pouring in large number pertaining to ambiguity of the GST. To address
this recurring problem, the Federation has appointed a regular Consultant on the subject
matter, who will provide free of cost advise to the members of the Federation. For this you
have to give your Federation’s membership number and validity. Inquiry of such members
will be entertained who have cleared the subscription for the year 01/04/2017 to 31/03/2018.
Following are the contact details of the expert:Mr. Kapil Jain (C.A.)
B.com (H), L L.B., D.I.S.A,
M/s. Kapil N.K. Jain and Company
102, 4327/3, Satyam House,
Ansari Road, Darya Ganj, Delhi-110 002
M: 9312222996
E -Mail: kapiljainca@yahoo.com
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MEDIA SCAN
HARRY POTTER AUR MANJUL KI KAHANI
How the boy wonder transformed the Hindi publishing business forever

A

s a seasoned politician, LK Advani has presided over very many book launches -academic
treatises, commemorative volumes, political memoirs, policy reviews and so much more.
Yet one launch might stand out, of a book released on November 14, 2003, about a boy who
had faced a terrible attack that killed his parents and yet, magically , he lived... This was, of
course, Harry Potter Aur Paras Patthar, the first volume of the Hindi version of the Harry Potter
series written by JK Rowling. This week, the original series celebrated the launch of the first
book, Harry Potter and the Philosopher’s Stone, 20 years ago. There was global celebration
of the huge success of the books, which have created an empire of books, films, websites, plays,
a theme park and merchandise that shows no signs of coming to an end.
The Harry Potter books have been credited with reinventing the market for children’s fiction
and fantasy novels, giving a much-needed boost to bookstores, which hosted the famous
midnight rollouts and, also ecommerce, where Amazon early on grasped how big the
phenomenon would be, and sold the books at a controversial, loss-making discount, in the hope
that ordering the books would hook people onto online shopping. Harry Potter also shook up
the Hindi publishing business. That first title launched by Advani, then deputy prime minister,
startled the Hindi publishing business not just for such a high-profile launch in the small
category of children’s books, but also for . 165, which was unimaits price point - ‘ ginably high
for a Hindi children’s book.The entire Hindi market was felt to be extremely price-sensitive
and unlikely to pay anything like the prices for English books.
That such a risk was being taken with Harry Potter books was probably due to the company
taking it - Manjul, a relatively new player in the Hindi publishing, set up in Bhopal in 1999.
Vikas Rakheja, MD of Manjul, admits their inexperience probably helped: “We were young
and reckless!” They had only published a handful of titles and were desperate to make a
breakthrough when they became aware of the Harry Potter phenomenon, which really only
started going global in the year Manjul was set up. By the time the Hindi rights were bid for
in 2001, others were interested as well. The books had been a success in multiple languages
across the world and Warner Brothers was about to release the first film. There was a fair
amount of bidding, but Manjul made sure it won. “Afterwards we learned there was quite
a difference between our bid and the second-highest one,” admits Rakheja.
Manjul knew the films, which were also being dubbed in Indian languages would be a big
booster for the books, but they would have to play catch-up since Warner was rushing the
series to the screen. Dr Sudhir Dixit, a translator Manjul felt could do justice to the books,
swung into action, and produced versions that were both faithful to the original, yet also made
imaginative tweaks - like Indianised names for the school houses: Garudwar (Gryffindor),
Nagshakti (Slytherin), Cheelghat (Ravenclaw) and Mehnatkash (Hufflepuff).
Manjul also innovated with distribution. Compared to the English books market, which is
concentrated in metros and larger cities, the Hindi market is much more dispersed. Manjul
tied up with Dainik Bhaskar newspaper, another organisation attempting to reach this
dispersed Hindi reading market.”Their newsagents helped distribute the book,” explains
Rakheja.
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Dainik Bhaskar promoted the book in its pages - and helped get Advani for the launch - and then
their agents helped you get the book itself. This helped with the first books, but was soon to be
superseded by ecommerce, which would prove to be an even more effective way to sell to a
dispersed market. “Ecommerce has become very important for Hindi book sales,” says Rakheja.
CO-ORDINATION WITH THE FILM SERIES
By then Manjul had caught up with the film series, though not without one glitch.
Secrecy had become such a huge part of the Harry Potter marketing mystique that it could
make co-ordination tough. The fifth book, Harry Potter and the Order of the Phoenix, was
released by Manjul in 2007 as Harry Potter aur Mayapanchi ka Samoh, only for them to learn
that the film was to be called, less lyrically, Harry Potter aur Phoenix ki Fauj. “For the films
after that, we managed to co-ordinate the titles,” says Rakheja. “And we released the books
before the films but always saw a boost in sales after the films were released, so they did help.”
Manjul’s success with Harry Potter brought about the breakthrough the company had hoped
for.”We now have over 900 titles and are publishing in all major Indian languages,” says Rakheja.
They also released the Harry Potter series in Marathi, which did well. (But translations in Tamil
and Telugu will not go beyond the first few books, perhaps because the series now seems a bit
old). The company has an English imprint now, named Amaryllis. It has tied up with Penguin
Random House, essentially to handle Indian language publishing of Penguin titles.
Manjul also got offered books on the lines of the Harry Potter series, with film tie-ins. It
declined the Twilight books, because the editorial team felt the vampire saga wouldn’t work
in India, but Rakheja says he regrets passing on Amish’s Shiva series, which established the
success of the fantasy-mythological genre: “It’s a format that really works with Indian readers.”
Manjul will soon be releasing a series by Ashok Banker based on the life of Shivaji that it hopes
will see similar success. From the Boy Who Lived to the Maratha hero is quite a journey, and
it shows how the right amount of magic can really transform markets.
—Economic Times, July 1, 2017

PUBLISHERS TO GET HRD NOD ON ISBN IN 48 HRS

T

he Prime Minister’s Office (PMO) has sought an explanation from the Ministry of Human
Resource Development after the ISBN International Agency threatened to strip the Indian
government of its role in distributing International Standard Book Numbers (ISBNs) to
publishers amid complaints of red-tapism and fears of censorship.
The HRD Ministry is learnt to have held a meeting on May 31 on issues flagged by the ISBN
International Agency and decided to, henceforth, process all ISBN applications within 48 hours.
As first reported by The Indian Express on May 25, the ISBN International Agency, in a letter
sent to Minister of State for HRD Mahendra Nath Pandey on March 29, had warned that it is
“seriously considering” revoking the ministry’s appointment as the agency for issuing ISBNs
in India as the number of complaints has “reached unacceptable levels”.
Last year, the HRD Ministry, then under Smriti Irani, digitised the allotment of ISBNs, a move
that publishers complain has inexplicably slowed down publishing in India. The new online
application system has also raised fears of censorship, with the Ministry seeking details of each
book before issuing ISBNs.
ISBN is a unique 13-digit code, usually found on the back cover of a book above the barcode
and used by buyers to identify books. Although ISBN is not mandatory to publish a book, it
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has become an indispensable sales tool as bookstores, wholesalers and distributors keep track
of books by these codes.
The ISBN International Agency’s missive flagged three primary problems. First, the lack of
response on email or phone from the Ministry once an application for ISBNs has been filed.
Second, the delay of three to four months for publishers to get ISBN numbers allotted, against
the expected service time of two weeks. Third, restrictions imposed on the number of ISBNs
assigned in one go — from a set of 100 to a set of 10.
According to sources, in its meeting on May 31, the HRD Ministry has decided to frame
standard guidelines to dispose of requests expeditiously. This includes a new dashboard on
the Raja Rammohun Roy National Agency (RRMRNA) website to track pendency of
applications.
The Ministry, however, is still concerned over hoarding of ISBNs by publishers as only half
of the unique codes issued to publishers till May had actually been used for publishing books.
To address this, publishers, henceforth, will be asked to upload the e-book on the National
Digital Library portal to support the fact that they have actually published the book and are
not hoarding ISBN numbers.
Meanwhile, all application backlogs have been cleared by the Ministry, and a status report with
the above decisions has been shared with the PMO.
—The Indian Express, June 19, 2017

GOVERNMENT TO SET UP PANEL TO DRAW UP DRAFT
NATIONAL EDUCATION POLICY

T

he HRD ministry will soon set up the committee for finalizing the draft on national
education policy.

HRD minister Prakash Javadekar said on Tuesday that his ministry is working on expanding
Kendriya Vidyalayas as model schools and extending it to poorer sections of society.
The minister was highlighting the key achievements of the Union government in the education
sector, where he also raised his concern over quality of teacher training institutions.
The Centre has decided that no new BEd colleges will be allowed in the country this year.
On the issue of UGC-NET exam, Javadekar said: “The number of candidates for the exam is
less so we are yet to decide on whether to have it twice a year or once.”
He said as far as opening of new colleges is concerned it will be a ‘zero-year; and also existing
colleges will have to undergo a quality audit. “We have asked for quality affidavits and so far
only 7,000 of them have submitted. We have also issued show-cause notices to nearly 4,000
BEd colleges,” he added.
—The Times of India, May 17, 2017

PEOPLE OF THE BOOK
Mussoorie’s Cambridge Book Depot is second home to Ruskin Bond. Drop by and say hello
to the famed writer who celebrates his birthday on May 19

M

ussoorie, the queen of hill stations, is known for its spectacular beauty and its clean,
twisting paths that lure thousands of tourists from around the globe. Take a walk along

FPBAI Newsletter, Vol. 29

19

Mall Road, and beyond the Gun Hill ropeway starting point and the many garment and antique
vendors is a spot that no avid reader should miss — the Cambridge Book Depot run by the
Arora brothers, Surender and Sunil.
This vintage depot was started in 1952 by Laxman Das Arora and boasts books written by over
a thousand authors. Over the years, the book depot has itself become a tourist attraction for
Bond lovers — not of James, but author Ruskin, who has made Mussoorie his home for the
past 50 years.
Come Saturday evening, and there are serpentine queues waiting to meet dear old Rusty, who
is still young at heart. Bond arrives punctually at 3.30 pm, and sits in his arm chair inside the
shop to interact with fans, autograph their books and take pictures. Says Surender Arora, “We
suggested he visit our shop every Sunday to meet fans, and he readily agreed. Later, we moved
the interaction to Saturdays because of larger footfall. Students from schools and colleges across
the country also come in huge numbers.”
For those who cannot visit Mussoorie or have missed interacting with him, the store couriers
books with Bond’s autograph and a personal message. The bond between the Arora family and
Ruskin Bond goes back to the late Sixties, when Bond used to visit their depot every day to
browse and buy books. Laxman Das Arora, the father of Surender and Sunil, got acquainted
with the author, and, over time, their friendship grew. “I have grown up interacting with him,
and he is a humble person with an excellent sense of humour. All my children fondly call him
dada (grandfather). We visit his home for Diwali and Christmas,” says Sunil, the younger
sibling.
Every year, the Aroras spend Bond’s birthday (May 19) at his residence, with family members
cutting a cake. Sunil says, “Since 2003, we have celebrated his birthday in the book depot too;
he cuts a cake baked in the shape of his recent books, in front of the public. He announces every
year that anyone who shares his birthday can cut the cake with him. A 10-year-old boy has
already informed me that he shares his birthday and wishes to do so.”
Bond’s latest book — Looking For The Rainbow: My Years With Daddy, scheduled to release
countrywide, is to be launched on his birthday at the book depot. Bond says, “This little book
is a tribute to my father who, over a short period of time, did so much to make my life
meaningful. I wish all children could have a father like him. I have written about him before,
but never at length, and I thought it was time to thank him in the best possible way through
a story woven around the events of those two memorable years.” This year, for the first time
ever, there is a competition being held for the best birthday wish, which will be judged by Bond
himself. Ask Sunil if any of Bond’s fans has attended all his birthday celebrations, and he says,
“There is a fan from Kolkata who has got her favourite book — The Best of Ruskin Bond — signed
10 times on the same page every year.”
Mussoorie has housed some internationally recognised writers who are a generation younger
than the famed octogenarian author. They have all visited the shop, and their autographs are
inked in a visitor’s book. “Ganesh Saili, who is a close friend and who has co-authored two
books with dada and has written two biographies of him, calls him the banyan tree that shelters
other writers,” says Sunil. The first entry in the visitor’s book is Bond’s, which reads, “May
the Cambridge Book Depot enjoy many, many years of providing the reading public with good
books. From a permanent customer.”
The Aroras feel privileged to know Bond and have him visiting their store. “We owe a lot to
him for the popularity of our book depot,” signs off Sunil.
—The Hindu, May 18, 2017
20

FPBAI Newsletter, Vol. 29

MAN WITH A MISSION TO ENSURE DOON READS MORE

F

or many book lovers in Dehradun, a major reason for visiting Natraj Booksellers, one of
the oldest bookshops in the Doon Valley, is the chance to have an interaction with its 68year-old proprietor Upendra Arora, who is always seen sporting a big smile and is ever-ready
with suggestions on which books to pick up. Even though booksellers — and books — have
been facing increasing competition from the online medium, Arora has been spiritedly fighting
to ensure that physical books remain, and that more people take to reading. He recently initiated
a campaign to promote book reading, as part of which he has been visiting institutions, colleges
and schools throughout the city as well as other parts of the country.

68-year-old Upendra Arora is always seen sporting a big smile and is ever-ready with suggestions
on which books to pick up.

Having spent over 50 years as a bookseller, Arora says that the magic of holding a book in
one’s hand can never be replaced and he intends to keep campaigning to get this message across
to future generations. “If we can develop a culture of book reading, all the good things can
be attained in no time. Female foeticide, road rage, honking, cleanliness — all these issues can
be tackled head on. Book readers are intelligent minds who are always part of the solution.
In fact, the entire face of the country can be changed if more and more youngsters take up the
habit of reading.”
Recently, the sexagenarian was conferred the prestigious ‘Golden Award’ by the Federation
of Publishers’ and Booksellers’ Association in India, given to only a select few who have been
in the publishing business for over five decades. Arora comes from an illustrious family that
has been in the books business for almost 100 years. His grandfather Narain Das, who
established a book shop at Ferozepur Cantt in 1923, is considered by many as the pioneer of
the book trade in India. Arora’s father Sohan Lall fell in love with the Doon valley and
subsequently established Natraj Booksellers & Publishers here. Arora joined the family business
in 1966 and says that he is lucky to be part of “one of the most rewarding professions.”
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On the challenges faced by the trade, he says that there is currently a bad phase for the industry
but “we will weather the storm.” “I am quite optimistic on that front. In fact, our bookshop’s
tagline is ‘There is no such thing as too many books.’ I believe readers will always want to
buy real books from their favourite bookstore. Browsing through the shelves, flipping through
a book’s pages and having a discussion about it with the bookseller are things that discerning
readers value.”
Incidentally, Arora’s bookstore is the only ‘green book shop’ in the country, which was
rechristened with that name in 1990. It houses the maximum titles under one roof pertaining
to ecology, nature, wildlife, forestry, climate change and disaster management.
—Times of India, May 15, 2017

PUBLISHERS FEAR RED TAPE, CENSORSHIP,
GOVERNMENT GETS A WARNING

T

he HRD Ministry risks losing its role of distributing International Standard Book Numbers
(ISBNs) to publishers in India amid complaints of red-tapism and fears of censorship by
the government. On March 29, in a letter sent to Minister of State for HRD Mahendra Nath
Pandey, the ISBN International Agency warned that it is “seriously considering” revoking the
ministry’s appointment as the agency for issuing ISBNs in India as the number of complaints
has “reached unacceptable levels”.
Last year, the HRD Ministry, then under Smriti Irani, digitised the allotment of ISBNs, a move
that publishers complain has inexplicably slowed down publishing in India. The new online
application system has also raised fears of censorship, with the ministry seeking details of each
book before issuing ISBNs. Publishers, for instance, have to provide the book jacket, which
carries synopsis and blurbs from authors.
ISBN is a unique 13-digit code, usually found on the back cover of a book above the barcode
and used by buyers to identify books. Although ISBN is not mandatory to publish a book, it
has become an indispensable sales tool as bookstores, wholesalers and distributors keep track
of books by these codes. Currently, there are over 150 registration agencies appointed by the
UK-based ISBN International Agency for providing ISBNs to publishers in over 200 countries.
In India, the Raja Rammohun Roy National Agency (RRMRNA), under the HRD Ministry, has
been entrusted with this task.
According to several publishing houses, which spoke to The Indian Express on the condition
of anonymity, ISBNs are now issued in lots of 10, instead of 100, after a wait of three to four
months. “Many of us have been surviving on our stock of ISBNs secured earlier. But we are
running out. At this rate, the publishing industry in the country will face a serious crisis in
two to three months,” said a publisher.
Over 10 publishers are learnt to have already submitted a representation to the ministry on
the problems being faced. “The (ISBN) Board is concerned at the very high level of email queries
and complaints that the International ISBN Agency receives about the ISBN Agency of India
from publishers who are based in India. The level of complaints has reached completely
unacceptable levels — we are getting a number of complaints every day,” states the letter
written by Stella Griffith, executive director, ISBN International Agency.
Griffith’s missive flags mainly three problems. First, the lack of response on email or phone
from the ministry once an application for ISBNs has been filed. Second, the delay of three to
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four months for publishers to get ISBN numbers allotted as against the expected service time
of two weeks. Third, the restrictions imposed on the number of ISBNs assigned in one go, from
a set of 100 to a set of 10.
The letter also asks the government to clarify with regard to fears of censorship in the Indian
publishing community. According to Griffith’s letter, publishers feel that the request to provide
full details of each publication before seeking ISBN number amounts to censorship. “In fact,
it is usually good practice to collect metadata about each book in order to make sure that the
publication qualifies for ISBN (for example, that it is text-based, monographic and available
to the public) and also in order that the details about it can be included in a “books in print”
listing or database.
However, since I do not think that the India Agency produces a “books in print” listing
(although that would be very welcome), and given the long delays in issuing ISBNs, it is very
easy to see why publishers might think there is censorship/ restriction on freedom to publish.
We hope that you can confirm to us that no such censorship rules or restrictions are in place,”
the letter states.
Citing “little sign of improvement” in the ministry’s performance, Griffith wrote, “Board
informs you that it is seriously considering revoking the appointment of your agency and
awarding ISBN agency of India to another organisation.” Pandey’s office did not respond to
questions emailed by The Indian Express. The ministry, however, is learnt to have written back
to Griffith this month clarifying its position on the matter.
According to sources, the government has requested the ISBN International Agency to cite
specific examples of delay, which can be taken up on priority. It has also defended the
conservative approach in issuing ISBNs on the ground that only roughly half of the 78,000
unique codes issued to publishers till date have actually been used for publishing books. The
government has also dismissed any suggestions of censorship.
When contacted, Griffith confirmed receiving a response from the HRD ministry to The Indian
Express. “We have replied to the joint secretary’s letter and have asked for further clarifications
at this time from him. We need the response and are monitoring the situation in the meantime,”
she wrote in an email. Asked if the ISBN International Agency has shortlisted alternative names
for appointment as the ISBN Agency of India, she stated, “We seek to ensure that satisfactory
performance is maintained and work with the respective agency concerned to make
improvements as required. If an agency was consistently under-performing we would need to
consider what action to take and possibly that might include a change in the responsible
national agency.”
—Indian Express, May 25, 2017

THE BOOK NEEDS THE SPINE
Publishing is anexpensive, high-risk business. All the more reason why ISBN need
to be issued without bian or prejudice.

I

n a ceremony at the India International Centre in Delhi last April, Smriti Irani, who headed
the Human Resource Development ministry at the time, inaugurated a portal through which
publishers could apply online for International Standard Book Numbers (ISBNs) for their
publications. But, the idea that digitisation automatically improves efficiency and transparency
has turned out to be a chimera. The publishing industry has been making representations to
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the HRD ministry, which issues ISBNs through the Raja Rammohun Roy National Agency, the
body under the HRD ministry which issues ISBNs, complaining that their business is threatened
by its bureaucracy.
Publishers have also complained to the ISBN International Agency, which has given a
monopoly to the government to issue ISBNs. The problem of inefficiency is of hoary vintage.
Every publishing house is warned of it when they send their first book to press. Never mind
the editing and design, their peers warn them, get your ISBNs issued first. Publishing is an
uncertain business. Writers default on deadlines, by months if you are lucky, and by years if
you are not. While Bollywood has institutionalised the art of locking up scriptwriters in hotel
rooms and not letting them out until they’re done, authors are free spirits and resist being tied
down. When they do deliver and have been edited, there is the printer’s devil. Simple issues
like bad cutting or inadequate lamination can set back publishing schedules, which are usually
tied to deadlines for catalogues for the big trade fairs in Frankfurt and London. Given the
stresses, it’s a wonder that publishing professionals don’t just drop dead like flies.
And then, if you are raw and earnest, as most publishers are when they start out, they may
find themselves in a Sargasso Sea with their ISBN issuer for a boatman. The officials at the
RRRNA were decent folk, though not very communicative. But, if you let them know in good
time that you were gestating a book, they would send you 10 ISBN numbers to encourage you
to greater efforts. Seasoned publishers learned to stockpile ISBNs like nuclear warheads against
future shock.
Well, it’s here. The industry complains that its number may up in a couple of months, when
the stockpile runs out. But the complaint that’s urged the ISBN International Agency to shoot
off a letter threatening suspension to the HRD ministry concerns the fear of censorship. The
ISBN process now requires publishers to submit all details of a book, including the jacket, before
it will spit out a number.
Since the government of the day has an active interest in knowledge in general and books in
particular, the anxiety is not misplaced. It would be so easy to damage the prospects of a book
which is perceived to be out of line simply by delaying the ISBN process.
Taking out an ISBN for a book is not a legal necessity, but there are financially compelling
reasons for doing it, because the number has taxonomic value. The leading distributors and
bookstore chains, which process huge inventories, will not handle your books unless they are
numbered. They are compelled to do so because the warehousing, shipping and invoicing of
books is heavily automated, and you need a code which computers will readily understand.
In addition, the academic world’s citation indexes are less likely to include your book unless
it is number-coded because the process is now software-driven.
So, it’s fairly obvious and both publishers and authors would rapidly go out of business if they
were denied ISBN numbers. The issuing agency is therefore required to be fleeter of foot than
it has been. Since organising the taxonomy of book publishing isn’t really the government’s
job, any more than electricity distribution and making watches and tractors is (remember
HMT?), it should bow out in favour of an industry body.
The ISBN should be in private hands especially because the fear of censorship is in the air. It’s
bad enough having Dinanath Batras on the loose with state backing, and using the ISBN system
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to sniff out targets like an ideological radar would really be over the top. Publishing is an
expensive, high-risk business and the cautious behaviour that the threat of censorship
encourages would take the life out of it.
—Indian Express, June 4, 2017

GST RATES LOWERED FOR 66 ITEMS
Taxes reduced for packaged food items, movie tickets below `100, insulin

T

he GST Council lowered tax rates on 66 items such as pickles, incense sticks, some movie
tickets and printers after concerns that the goods will become too expensive when the new
indirect taxation system kicks in from July 1.

A federal body consisting of Union finance minister Arun Jaitley and his counterparts from
the states, the GST Council also widened the scope of a concessional tax payment scheme for
small businesses and restaurants.
It had divided almost all goods and services into four tax brackets when it met in Srinagar in
May. Jaitley said the Council went an extra mile to lower the tax burden on many of these items,
some to lower than existing levels, taking into account “changing consumption pattern and
economic realities”. Tax burden on some of these items were historically high, he said. The
Council had received proposals seeking a review of the tax classification for 133 items.
Jaitley, however, hinted the GST rate on sanitary napkins will not be reviewed. Activists had
called for lower taxes on sanitary napkins, urging the government to put the products in reach
of more women and girls. He also suggested the tax rate for environment-friendly hybrid cars
will not be reviewed. They will attract a 15% cess over and above the 28% GST, the same rate
levied on large luxury cars and sport utility vehicles. Telecom services will attract 18% GST,
as had been decided in May, up from the 15% service tax the sector attracts at present.
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The council also relaxed the turnover ceiling of Rs. 50 lakh to Rs.75 lakh per annum for
businesses to take part in the GST Composition Scheme. The scheme allows traders,
manufacturers and restaurant owners to pay a presumptive taxes at the rate of 1, 2, and 5%
respectively.?This will allow more small businesses to avail of a hassle free compliance regime.
These segments are large job creators, a priority area for the government.
Pratik Jain, partner and leader, indirect tax, PricewaterhouseCoopers Pvt. Ltd said raising the
scheme’s limit will provide relief to many more small businesses, although service providers
(except restaurants) continue to remain outside its ambit. Despite calls from West Bengal
finance minister Amit Mitra recently to postpone implementation of GST, the Council decided
to go ahead with the planned July 1 roll-out. The Council will meet again on 18 June to take
stock of the rollout preparedness and any new proposal from state governments. Mitra toned
down his demand on Sunday. When asked about West Bengal’s readiness for the roll-out, Mitra
said, “Let us see. There is still one more meeting of the GST Council for assessing the
preparedness. Whenever we are prepared fully to our satisfaction, everybody feels comfortable,
we can go ahead,” Mitra said.
He added that the tax reform cannot be implemented in an ad hoc manner and that deferring
implementation by a month will be helpful. Jaitley said the overall weighted average of all tax
rates decided by the Council is significantly lower than the rates people are paying today.
“Therefore, there would be an adverse revenue impact if other things remain equal. But we
are also hoping for revenue buoyancy and a check on inflation that GST will ensure so as to
make up for that loss,” said the minister.
—Hindustan Times June 12, 2017

DON’T LET IDEOLOGY DISTORT THE FACTS
Rajasthan’s rewritten textbooks have changed history altogether

T

he case of the new Rajasthan textbooks is yet another chapter in the attempted politicisation
of education in India. This is not the first time that changing content in textbooks has created
news. The textbooks in question claim that the lotus is a symbol of Indian culture, even going
so far as to say, “Symbolically, the victory of the lotus is the victory of Indian culture over the
western world... Under the subhead of ‘meat consumption and health’, a chapter on the effects
of modern lifestyle on health reads, “Due to lack of social values and virtues in modern life,
the dietary habits of people are changing and meat consumption causes a lot of harm to the
body.” Other than attempting to indoctrinate students with the values of certain hardline
Hindutva groups, the textbooks also take liberties with the history of the country. Veer Savarkar
has been given pride of place, while relegating Mahatma Gandhi and Jawaharlal Nehru to the
sidelines of the freedom movement.
While it is understandable that each political party has its own ideology that it would like to
propagate, there must be checks and balances in the system to ensure that the facts of history
are not changed in school textbooks with every change of government. To suggest that all
historians have thus far conspired to make one party look good or to claim that Gandhi and
Nehru had nothing but a negligible role to play in shaping the history of India is to totally distort
the facts. To encourage students to believe that consuming meat causes harm to the body is
to make several thousand students who come from meat-eating families to feel inferior and
under pressure to conform to beliefs that are not even scientifically corroborated.
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The solution to this problem of politicising textbooks is to remove government interference in
institutions such as education boards, especially in school education. While the arguments of
the merits of one political or religious ideology over another are all very well for political
parties, our students deserve better than indoctrination that claims that the political symbol
of the ruling party is a symbol of “victory” of our culture over others.
—Hindustan Times, June 12, 2017

XLRI JAMSHEDPUR TO START MGMT COURSES FOR
ENTREPRENEURS

X

LRI, Jamshedpur offering course to promote entrepreneurship and equipping students with
knowledge required for running an entrepreneurial venture successfully.

The six month full residential programme will have inputs on functional areas of business like
finance, marketing, human resource management, economics and strategy.
The curriculum focuses on specific relevant topics in entrepreneurship in India like family
business, techno-entrepreneurship and agribusiness management.
Vishwa Ballabh, Chairperson, Entrepreneurship Development Centre (EDC), XLR said: “Being
conscious of the need for an increased emphasis on promoting entrepreneurial talent in
resource-rich but economically poor states like Jharkhand, 50% of seats in this programme have
been reserved for candidates of Jharkhand State. This is also in conformity with a special
agreement entered into between XLRI and the Government of Jharkhand.”
The course fees is around 90,000 plus 15% service tax, payable in two equal installments. The
applicant to this programme has to be a graduate from a recognised university with an
inclination for entrepreneurship.
Besides, XLRI is also launching a new education management program for School Teachers and
aspiring school leaders.
Speaking about the program Francis Peter, S J Chairperson of the Centre for Research, Training,
Education and Leadership said majority of the principals take over their roles as school
administrators without any formal leadership and managerial training.
“This specialised year-long online courses has been designed with the objective of improving
leadership administration in the emerging educational contexts and help acquire and adopt the
right leadership style for managing change” it said.
—Hindustan Times, June 14, 2017
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NOSTALGIA

I

s there a more pleasurable morning ritual than unveiling a crisp, unread newspaper? Bhim
Sen Puri’s daily beat always starts with newspapers.

In his 90s, Mr Sen is the man behind the Central News Agency (CNA). The Connaught Place
landmark has been supplying newspapers from across the globe long before when we all
learned to download The New York Times or The Guardian apps. Rewind to the 1930s when
his brother Rajinder Pal set up a small newspaper distribution business. In 1942, the police
arrested Rajinder for his involvement in the Quit India Movement, forcing Mr Sen to take over
the reins.

Bhim Sen Puri and his wife Santosh managed the Central News Agency, New Delhi

The next half century was spent building up the CNA into a Delhi institution. In the years
following Independence when Nehru’s India followed a more socialist model, the Puris
developed business ties with the Soviet Union, regularly visiting cities as far apart as Moscow
and Vladivostok to renew subscription of Soviet magazines such as Misha and Soviet Nari.
In the 1980s, the then Prime Minister’s son Rajiv Gandhi routinely visited the agency’s retail
counter at Connaught Place’s P Block to procure hard-to-get foreign photography magazines.
Teji Bachchan, mother of film star Amitabh Bachchan, travelled daily in an auto rickshaw from
Gulmohar Park to pick up newspapers. Before he became the Prime Minister, Manmohan Singh
came regularly to get a copy of The Guardian Weekly.
Mr Sen’s working life is incomplete without mentioning Santosh, his wife since 1966. She was
the first woman in her hometown, Jammu, to drive a Lambretta scooter. With a Master’s in
Economics from Delhi University, Master’s in Hindi from Punjab University and a Bachelor’s
in Education from Kashmir University, Santosh was already the principal of a higher secondary
school when they met. For years, the couple together managed the company, along with the
rest of the extended family.
These days, they have shortened their work week, but you still find them seated at their
respective desks in Connaught Place during the morning hours. Looking at the tender scene,
you are likely to end up affirming your faith not just in print but also in longtime
companionship.
—Hindustan Times, June 16, 2017
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A BOOKWORM FINDS HER UTOPIA

T

he idea of being surrounded by books in a quaint little space, reading all day, meeting
fellow booklovers, and getting paid for it — it must the best job in the world for a
bookworm. And Mahika Chaturvedi, 20, a Delhi University student, has that job.
She is a sales assistant in Delhi’s legendary The Bookshop, and I meet her one Tuesday afternoon
to find out how her fantasy plays out in real life.
Mahika is clearly loving it. She hard-sells books, describing them in hyperboles and, if you’re
still not convinced, even offering to buy it for you. She knows what to recommend if the book
you’re looking for is unavailable, and the right author to introduce you to if you’re looking
for someone new to read.
I find her sitting behind the counter diligently cataloguing books. When she sees me, the first
thing she asks is if I have finished reading Amulet by Roberto Bolano, the book she had
recommended on my previous visit. I tell her I have and that I thoroughly enjoyed it.
We spend the next half hour talking about Bolano and other obscure authors before I ask her
how she landed this job.
She tells me that on a visit to the store last summer, she had asked the person who held the
position then if she could “maybe just dust books for them”. It turned out she could do more.
The position was going to fall empty in a month, and she was asked to send in her resume.
She did along with an email saying she thought “it a wonderful opportunity to give my bit
back to literature for all that it has done for me.” They must have sensed her enthusiasm,
because her interview was short — just a chat about her pay check. She didn’t care what it was
as long as it took care of her commute. “I just really wanted to work here,” she says.
Literary possibilities For Mahika, the place has always been a kind of sanctuary that singlehandedly opens up a gateway of literary possibilities. “This place pushes you into learning,
and that’s exactly why all of us keep coming back.”
Before starting, she had romantic notions about the shop. “I thought I’ll just help out with books,
fall in love...but no, there’s actual work involved.” Now, she feels the responsibility that comes
with working at a place as iconic as this.
“I have seen the zeal in the eyes of my co-workers. How all of us squeal in joy when we find
something truly priceless. It isn’t work at all, as tiring as it can be,” she says, clearly bitten.
Apart from cataloguing and stocking, Mahika helps customers find what they are looking for,
and recommends books that she hopes they’ll come to love. It’s the latter that tests her
knowledge of books, listening skills and enthusiasm.
In an indie bookstore, the relationship with customers is the heart of the business. “You cannot
be scared of initiating conversations,” Mahika says, talking of how this means chatting
intelligently about books, remembering customers, remembering their reading habits.
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For example, Mahika never misses a chance to share interesting trivia about a book someone
likes. Neither does she hesitate to push books she loves herself. “I’ve turned three people into
dedicated Bolano fans,” she claims proudly (and that’s not including me).
I ask Mahika if she ends up actually buying books from the store, and find that she has an
ongoing credit account, to be deducted from her next salary.
There are other perks too. One of the biggest of which, as she says delightedly, is meeting her
icons. “Do you know I’ve met Shyam Benegal! And Arundhati Roy! Vikram Seth even signed
my diary.”
On her first day at work, her boss asked her to refrain from “fan behaviour”, but the day she
saw Arundhati Roy, Mahika dropped everything on the ground and started crying. Later, she
composed herself and managed to tell Roy, “There are people who really appreciate what you’re
doing.”
Mahika seems to be in this for the long haul; she even has her own vision for The Bookshop.
She wants to organise more activities, collaborate with schools to arrange field trips to the store,
and is determined to find ways for this generation to read more books.
Hearing her fervour and optimism, I feel that maybe this is what every bookstore needs, if it
hopes to survive (and grow) in what is now an increasingly unpredictable market.
—The Hindu, May 13, 2017
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BENEFITS OF ADVERTISING IN
FPBAI NEWSLETTER
Your Advertisement Reaches To
PRIVATE SECTOR
1.

All members of FPBAI;

2.

FPBAI Members’ Branches across India;

3.

State Associations affiliated to FPBAI;

4.

President of FIP, FEPI.
GOVERNMENT SECTOR

1.

Hon’ble President of India; Prime Minister of India; Chief Minister of Delhi;

2.

Concerned Union Ministers; Senior Officers of Union & State Government;

3.

Vice Chancellors/Registrars of renowned national Universities; Directors of important
Educational Institutions, and Libraries in India.
NON. GOVT. SECTOR
NBT; FICCI; CAPEXIL; CII, AICTE, IRRO etc.
OTHERS

1.

Renowned National & International Banks in India;

2.

National Insurance Companies in India;

3.

High Commissions/Embassies in India;

4.

International Organisations in India

B.

If you send one page-advertisement at your expenditure to the above addressees, your
cost will be approximately `30,000/- (including cost of stationery, printing, and
postage).

C. We send your one-full-page 4-coloured-advertisement to the above addressees, in one
of the best, and vastly read Newsletter, published by FPBAI, for a cost of `10,000/-.

You save: `20,000/✰ ✰ ✰

Advertisement in FPBAI Newsletter always pays rich dividends.
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Choose Springer eBooks for Leading titles
in Science, Technology, Medicine and
Humanities & Social Sciences
Science, Technology & Medicine
Subject Collections:

NEW Humanities & Social Sciences
Subject Collections:

• Biomedical and Life Sciences

• Behavioral Science and Psychology

• Chemistry and Materials Science

• Business and Management

• Computer Science

• Economics and Finance

• Earth and Environmental Science

• Education

• Energy

• History

• Engineering

• Law and Criminology

• Mathematics and Statistics

• Literature, Cultural and Media Studies

• Medicine

• Political Science and International Studies

• Physics and Astronomy

• Philosophy and Religion

• Professional and Applied Computing

• Social Sciences

Why choose Springer eBooks?
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•
•

Online access to 200,000+ titles including book series, references, textbooks and more
No Digital Rights Management means unlimited downloading, sharing, and simultaneous users
Download books or chapters to any mobile device, and take on-the-go
User-friendly online platform and our ePub feature allows customize viewing and reading
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BOOKSTORE

DELHI BOOK STORE: HAVEN FOR ACADEMIA

E

Headquartered in New Delhi, Delhi Book Store is Asia’s largest
bookstore, which has been a trendsetter for several decades. Spread
over 20,000 square feet of working area and 200,000 sq. feet of storage
capacity, the showroom has over 2,50,000 titles on display. More than
75 experienced staff members help customers and facilitate orders.
Sprawling showroom in Daryaganj is a sure-shot stop for academicians
from far and near.

ducation
without books
is unimaginable;
even in this
digital era. Delhi Book
Store (DBS) is one of the
most trusted names in
providing educational books
to individuals, institutions,
retailers, libraries, agents,
schools and colleges across
the country. One can
find books from leading
academic publishers across
the world, few of which
include:
Callisto Reference: Callisto
Reference
is the
publisher
and
storehouse,
stocked
with books
on a
variety of
specialized
topics and reading material
that no other publisher
can offer. Subjects include:
Agricultural Science,
Biochemistry, Genetics,
Biotechnology and Molecular
Biology, Biological Sciences,
Earth and Planetary
Sciences, Environmental
Sciences, Energy.
Clanrye International:
Clanrye
International
is a New
York based
publishing
house. It
is one of
the leading
publishers
who inspire Business and
Management Students,
Budding Economists, and
Aspiring Technocrats and
Scientists to excel in their
respective professional
arena by enriching their
academic knowledge
through high quality content.
Subjects include: Computer
and Information Science,

Engineering and Technology,
Social Sciences, Business,
Management and Economics.
NY Research Press: Besides
years of
experience
in the field,
the stature
of the
publishing
house as
leader in
the industry
is backed
by its innovative practices
and commitment to bring
forth the most modern book
titles and other reading
material to suit educational
and research needs. Subjects
include: Physics, Chemistry,
Mathematics, Materials
Science, Engineering and
Technology.
Foster Academics: Foster
Academics
is an
academic
publisher
of Scientific
and
Medical
Books.
Subjects
include:
Medical Science and
Pharmaceutical Science.
Hayle Medical: Hayle
Medical has successfully
solidified
its position
among
healthcare
publishing
industry
leaders
within
a short
frame of
time. It also publishes point
of case clinical reference
information, practical
guides, research reports,
practice management and
review texts of the medical
fraternity. Subjects include:
Medical Science
Springer: Throughout the

world, it
provides
scientific and
professional
communities
with superior
specialist
information
– produced
by authors and colleagues
across cultures in a nurtured
collegial atmosphere.
Subjects include: Agriculture,
Aquaculture and Fisheries,
Architecture, Biological
Science and Genetics,
Chemical Engineering and
Oil, Civil Engineering,
Computer Science and
Information Technology, Earth
and Environmental Science,
Education, Encyclopaedia
and Reference, Food Science,
Geography, Industrial
Engineering, Materials
Science, Mathematics,
Mechanical Engineering,
Management, Physics &
Astronomy, Nanotechnology,
Nuclear Science, Philosophy,
and Physiology.
Koros Press Limited: With
an extensive
range of
specialized
reference
titles—from
Handbooks to
Encyclopaedias
on different
subjects, KPL
strives to serve the world's
research and scholarly
communities. Subjects
include: Accounting,
Agriculture, Animal Science
and Veterinary, Aquaculture
and Fisheries, Art and
Architecture, Biological
Science and Genetics,
Chemical Engineering
and Oil, Chemistry
and Biochemistry, Civil
Engineering, Computer
Science and Information
Technology, Earth and
Environmental Science,
Economics and Business,

Education, Encyclopaedia
and Reference, Energy
Science, Food Science,
Geography, History,
Industrial Engineering,
Islam and Other Religions,
Language, Literature and
Linguistics, Law, Library
Science, Materials Science,
Mathematics and Statics,
Mechanical Engineering,
Management, Media and
Journalism, Nanotechnology,
Nuclear Science, Philosophy,
Physics, Plant Science,
Politics, Psychology, Sociology
and Social Science, Tourism,
Water and Wastewater.
Auris Reference Limited:
A sister
concern of
Koros Press
Limited UK, it has
more than
300 highly
appreciated
reference
titles and
many more specializing in
research, reference, and
upper-level titles in the
pipeline. Subjects include:
Accounting, Agriculture,
Animal Science and
Veterinary, Aquaculture
and Fisheries, Art and
Architecture, Biological
Science and Genetics,
Chemical Engineering
and Oil, Chemistry
and Biochemistry, Civil
Engineering, Computer
Science and Information
Technology, Earth and
Environmental Science,
Economics and Business,
Education, Encyclopaedia
and Reference, Energy
Science, Food Science,
Geography, History,
Industrial Engineering,
Islam and Other Religions,
Language, Literature and
Linguistics, Law, Library
Science, Materials Science,
Mathematics and Statics,
Mechanical Engineering,

Management, Media and
Journalism, Nanotechnology,
Nuclear Science, Philosophy,
Physics, Plant Science,
Politics, Psychology, Sociology
and Social Science, Tourism,
Water and Wastewater.
Arcler Press: It offers
scholarly
content to
students
and
academic
researchers
with a
focus on
first-class
production,
and are
committed to publishing
innovative and informative
books written and edited
by internationally renowned
professionals in their fields.
Subjects include: Agriculture
and Life Sciences, Business
and Management, Chemistry,
Earth and Environmental
Sciences, Education and
Psychology, Engineering and
Computer Science, Hotel
and Tourism Management,
Hospitality Management,
Journalism and Mass
Communication, Language
and Literature, Library
Science, Physics, Science and
Mathematics, Zoology and
Botany.
Delve Publishing: It offers
scholarly
content to
students
and
academic
researchers
with a
focus on
first-class
production.
Subjects include: Agriculture
and Life Sciences,
Aquaculture, Animal
and Veterinary Science,
Business and Management,
Chemistry, Earth and
Environmental Sciences,
Education, Engineering
and Technology, Law and
Criminology, Library Science,
Mathematics and Statistics,
Physics, Political Science,
Public Administration, Social
Science and Humanities,
DBS Imprints: DBS has
forayed into publishing
world under the banner of
DBS Imprints. Crossing its
infancy, DBS Imprints is
now in the phase of rapid
expansion and growth. It is

dedicated
to providing
world-class
cutting edge
literature to
the readers
and opening
a wide
avenue
for the
experienced writers in
their respective fields
of expertise. Subjects
include: Agriculture, Animal
Husbandry, Veterinary,
Environmental, Literature,
Mass Communication, Hotel
Management, Management
and Economics, Psychology,
Science and Technology.
Willford Press: It aims
to enrich
readers with
the most
up-to-date
research
material and
contemporary
trend in
various
fields.
Subjects include:
Engineering and Technology,
Chemistry, Physics,
Mathematics, Computer
and Information Science,
Business and Management,
Tourism and Hospitality,
Education, Materials
Science, Media and
Communication Studies and
Social Sciences.
Syrawood Publishing House:
It is a
storehouse
of high
quality
content
with a
primary
focus on
publishing
the bestin-class
titles in various disciplines.
They are constantly
pushing their boundaries by
publishing the most pathbreaking and interdisciplinary
texts in the field of scientific
publishing. Subjects
include: Agricultural
Sciences, Biological Sciences,
Veterinary Science and
Medicine, Biochemistry,
Genetics, Biotechnology
and Molecular Biology,
Complementary and
Alternative Medicine, Earth
and Planetary Sciences,
Environmental Science,

Zoology, Pharmacology,
Sports and Rehabilitation
Medicine.
Intelliz Press: It offers
scholarly
content to
students
and
academic
researchers
with a
focus on
first-class
production.
Subjects include: Botany,
Plant Science, Agriculture,
Life Sciences, Veterinary
Science, Zoology, Animal
Husbandry, Fisheries,
Aquaculture, Food Science,
Computer Science,
Information Technology,
Engineering, Technology,
Nanotechnology, Physics,
Chemistry, Earth and
Environmental Science,
Education and Psychology,
Linguistics, Management and
Social Sciences.
Magnum Publishing:
Magnum
Publishing
is
committed
to
publishing
innovative
and
informative
books
written and edited by
internationally renowned
professionals in their fields.
Subjects include: Agriculture,
Plant Science, Biochemistry,
Biology, Life Sciences,
Chemistry, Computer Science,
Environmental Science,
Economics, Education and
Psychology, Psychology and
Counseling, Engineering
and Technology, Fisheries
and Aquaculture, Food
Science, Geography, Hotel
Management, Language
and Linguistics, Library
and Information Science,
Management, Mathematics,
Statics, Nanotechnology,
Physics and Veterinary
Science.
3G E-Learning: 3G

E-learning LLC is a leading
independent publisher
specializing in developing
collections of titles in various
subjects’ areas. It believes
that connecting technology
will enhance learning, both
inside and outside of the
classroom, and will deepen
the connections between
students and educators to
empower greater success.
Subjects include: Agriculture
and Life Science, Animal and
Veterinary
Science,
Business,
Chemistry,
Computer
Science,
Education,
Engineering
and
Technology,
Hotel and Restaurant
Management, library Science,
Maritime, Mathematics,
physical Education, Physics,
Psychology and Counselling,
Social Sciences, Women
Empowerment and Zoology.
Larsen & Keller: Textbooks
and reference books of
Larsen and Keller are
carefully designed and
written to provide the
best-in-class content for
graduate, undergraduate,
and post graduate students.
Active engagement and
interactive learning are
the two key parameters
considered while planning
and crafting their
material to help students
across the globe take a
leap towards academic
excellence. Subjects
include: Agriculture and
Plant Science, Food Science,
Health and Nutrition,
Biochemistry, Genetics,
Biotechnology, and Molecular
Biology, Environmental
Science, Energy, Earth and
Planetary Science, Sports
and Rehabilitation Medicine,
Engineering and Technology,
Chemistry, Physics, Computer
and Information Science,
Education, Business and
Management, Tourism and
Hospitality, Media and
Communication Studies.
With such a treasure
trove, Delhi Book Store
is a one stop shop for all
academicians - individuals,
institutions, retailers,
libraries, agents, schools
and colleges.

Exclusive Distribution of more than 15,000 New Titles Published in 2014-2018
by Seventeen International Publishers

